
A s a member of the London 
audience invited to hear 
former US vice-president Al 

Gore present An Inconvenient Truth, 
his fi lm on climate change, Simone 
Mann, a co-founder of Commercial, 
was inspired to put the fi rm’s impact 
on the environment at the heart of 
its business strategy. The company, 
which supplies everything from pens 
and fax machines to IT infrastructure, 
offi ce furnishing and staff, has been 
carbon neutral ever since.

One of Britain’s largest 
independently-owned offi ce services 
fi rms with a £29m turnover and 
143 employees, Commercial not 
only helps its 2,500 customers fi nd 
greener ways to run their offi ces, with 
more than 10,000 products boasting 
measurable environmental benefi ts, it 
has a range of initiatives that reduce 
its environmental impact at its head 
offi ce in Cheltenham.

Since 2008, the business has used 
biodiesel for its van fl eet, which 
has reduced its carbon emissions 
by more than 50%. The company’s 
use of a pioneering blending system 
using sustainable biodiesel has 
enabled staff with diesel cars to 
reduce vehicle emissions by up to 
80%. Its award-winning dynamic 
routing system uses tracker data, and 
predictive analysis of deliveries and 
roadworks to make deliveries more 
effi cient, saving more than 150,000 
miles of travel and resulting in three 
vans being taken off the road.

Staff consider Commercial a leader 

in its approach to environmental 
management (a positive green score of 
96%). They think its green credentials 
are becoming more important to 
customers and help it win business 
(both 94%). All three are top fi ve 
scores in our employee survey. Those 
attributes were also key in attracting 
people to the fi rm (63%, just fi ve other 
organisations scored higher).

Commercial’s carbon footprint has 
fallen by 15% since 2008 and 5% in 
the past year, and a paperless ordering 
e-commerce system accounts for more 
than 85% of orders. Air source heat 
pumps also provide up to 40% of its 
energy needs.

More Commercial employees 
feel encouraged to take part in the 
company’s green community scheme 
than at any other but one fi rm on the 
list (89%). Arthur Hindmarch, the 
managing director, who co-founded 
the business with his sister and a 
friend from university, is open to 
suggestions for improvements (93%) 
and a focus on work-related travel has 
seen commuting emissions reduced by 
27%, while facilities for those cycling, 
running or walking in are excellent 
(89%, and the top score). 
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